November 9 International Sports Business Topics

Shirt Sponsorship Remains Stable
The credit crunch has had little impact on football sponsorship deals. Clubs in Europe’s six biggest leagues made €395.5 million from shirt deals this season, an improvement on last year’s figure of €393.2 million. The latest numbers are slightly down on the €405.3 million made from shirt sponsorship two seasons ago but clubs in England, Spain, Germany, Italy, France and Holland appear to have escaped from the downturn relatively unscathed when it comes to sponsorship income.

Germany’s Bundesliga generated the highest amount of shirt sponsorship revenue this season at €108.6 million, while clubs in La Liga, Serie A, and the Eredivisie also enjoyed an increase in sponsorship income.

However despite new deals for many English Premier League clubs, including an influx of betting partners, the credit crunch has had a greater impact on the UK than other markets resulting in an overall year-on-year drop of €2 million to €83.5 million. This was due primarily to the weakness of the Pound against the Euro. France’s Ligue 1 fared worse, with income tumbling by €12.2 million to €37.8 million as a result of the advertising ban on betting companies and alcoholic beverages.

The Premier League is likely to make ground on the rest next year when lucrative new shirt deals for Manchester United and Liverpool kick in, but there still is a significant gap between the top and bottom clubs.
McDonald’s Impacts Community

McDonald’s has announced a new £10 million sponsorship deal with the English Football Association aimed at raising the standards of grassroots football. The fast food chain has been the FA’s ‘community partner’ for the last eight years and the new four-year deal will focus on achieving specific targets to support 200,000 coaches and 400,000 volunteers through the McDonald’s and FA networks. McDonald’s has already helped drive the training and recruitment of more than 10,000 community coaches and one in four of its restaurants supports a local football club through the restaurant and club twinning program launched earlier this year.


Germany Restores Super Cup
The German Football League will reintroduce the German Super Cup to the football calendar for the first time in 14 years. The proposal received majority approval and will see the Bundesliga champions take on the DFB-Pokal winners in the official prelude to the 2010/11 football season. The clash between the champions and the cup winners is already extremely popular in many European countries and has a great tradition.

Bayern Munich and Borussia Dortmund first tried to revive the Super Cup two years ago, but their friendly match was not officially recognized by the DFL or the German Football League. Likewise, Wolfsburg and Werder Bremen were not recognized in their pre-season friendly match. 

There has been speculation that the 2010/11 Super Cup could take place in the Far East, where the DFL is looking to increase brand awareness of the Bundesliga. However, no announcement on the date or venue of the game has yet been made.

EU Sports Enjoy Financial Benefits of Gambling

At its Annual General Meeting in London the Remote Gambling Association announced the findings of a study undertaken on its behalf by the independent consultancy, Europe Economics. It estimated that €3.4 billion is contributed annually to EU sport by public and private sector gambling operators combined and that 62% of that amount is contributed by private sector organizations. 

The financial and commercial relationship between the betting and sporting industries is the subject of much debate across the EU. The aim of the study was to provide an independent assessment of the current level of funding in order to provide an evidence base for any future consideration of the issues. It draws on publically available data and commercially sensitive information supplied by individual members of the RGA. The report demonstrates the scale of funding that flows through the gambling industry and into sports.
The research shows a wide diversity of sport that private sector gambling supports. State-mandated contributions, notably statutory levies and lotteries, tend to channel substantial amounts of private sector money into a limited range of sports, while the commercial and charitable contributions that private sector gambling operators make of their own volition distribute lesser sums across a much wider front.
