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Tightening the Straps on the Premier League

Richard Scudamore, chief executive, announced earlier this week that the English Premier League will strengthen its financial regulations. The proposal includes an independent audit of club accounts to determine whether a club is financially viable, an annual requirement to demonstrate that a club does not have outstanding debts to other clubs, improved ownership rules requiring the disclosure of any interest in a club over a 10 percent shareholding and an extension of the rule whereby conviction for certain offences renders a person illegible for club ownership. Sports Minister Andy Burnham and the English Football Association are working to control debt and increase financial transparency. Tighter regulations are aimed to halt the financial corruption and survive the down crisis. The new guidelines should come into force for the start of next season, if approved by the league’s 20 clubs. 

Five Years Straight of Growth

Despite economic downturn, professional football matches outside the Premier League saw an increase in attendance again bringing in a 50-year high. For the fifth consecutive season, the Championship, League One and League Two, the three divisions below the top-flight Premiership, brought in over 16 million fans. The 2008-09 season brought in more than 16.35 million fans that attended the 1,656 matches and showed a 1 percent increase. The numbers of supporters has more than doubled since the mid-eighties and are at the highest levels through almost 50 years. The 1985-86 season produced a mere 7.5 million. The Championship also retained its position as the fourth best attended league in Europe, ahead of Italy’s Serie A and behind only the Premier League, Spain’s Primera Liga and Germany’s Bundesliga.
Rebranding Horseracing as a “New British Classic”
British horseracing launched a five-year marketing plan in the hope to rebrand the sport as a “new British classic” and broaden its appeal to the British public. Brand consultants Harrison Fraser assisted in devising this rebrand after months of interviews and workshops with racing professionals, race-goers and punters and has cost £250,000 to develop. Research found that around 10 percent of the British population goes to the races at least once a year, a third of which attend on a regular basis. The goal is to ultimately convert irregular fans into more regular ones and reach out to around 90 percent of the population who never go to watch a race. An initial progress report is expected in July.
Taxpayers Cover the Tab for the 2012 Olympic Village
The British government injected £324 million ($491.5 million) into the athletes’ village for the 2012 Olympics on Wednesday, meaning the entire cost of the £1 billion project will be met by public funds. The village will then become publicly owned and the public purse will receive substantial returns from sales. The Olympic Delivery Authority (ODA) estimates it will recoup at least £324 million from the sale of the flats once the Games are over. Organizers had rejected an offer from developer Lend Lease and instead pledged to invest £650m in taxpayer’s money.
Originally, the 2,800-apartment village in east London was to be a private venture by developer Lend Lease but the global credit crunch deterred investment. Much of the return will depend on how the 2,800 units are sold and marketed. The development of 11 residential blocks will be advertised as being at the heart of a new residential district that will benefit from vastly improved transport links, a new Westfield shopping center and the redevelopment and landscaping of the Olympic Park. During the 2012 Olympic Games the village will house 3,000 athletes and officials. Afterwards, it will form the centerpiece of the regeneration plans for the area.

Private investment for the construction of the International Broadcast Center and Media Center also failed to materialize meaning they will also be met by public funds. In January, Tessa Jowell, Olympics minister, said the £355 million media center, which will house 17,000 journalists and technicians before being converted into office space, would be funded from the public purse. 

When it was first envisaged two years ago it was expected that the entire cost of the scheme would be borne by the private sector. However, the severity of the economic slump left the ODA unable to even fund a small part of the development in Stratford, east London, through the private sector. The project will be funded by £750 million from the public purse. Of that, £587 million will come from the £2 billion contingency fund built into the overall £9.3 billion budget, with £63 million reinvested from savings made elsewhere. About £100 million will come from the Homes and Communities Agency, money that the ODA argued was separate from the Olympic budget and would have been spent on affordable housing in the area anyway. A further £168 million will be borrowed from banks, including the European Investment Bank, at a commercial rate as part of a deal with Triathlon Homes to build the affordable housing element of the development. The remainder of the budget (£147 million) is being spent on converting the apartments into homes and shops.
The ODA has achieved a £179 million reduction in overall cost forecasts. According to its latest estimates, about a quarter of the £2 billion contingency fund will remain for unforeseen risks. Another £700 million of the contingency fund would be required to deliver the Games. Cost savings across the site means the anticipated final budget for delivering the 2012 Games will be £7.2 billion. The ODA has not closed the door altogether on private involvement, and will reassess the situation as the project nears completion.
