April 29 International Sports Business Topics
Instant Impact of Swine Flu on Sport
A1GP World Cup of Motorsport has been forced to cancel round eight of the 2008/09 season in Mexico City on May 22-24 after the recent outbreak of swine flu. The A1GP cargo was due to be flown out to Mexico directly after the Brands Hatch race this weekend but advice from the UK Foreign Office to cancel non-essential travel to the country prevented this from happening. The cancellation does not impact the future of the series and once Brands Hatch is over they will concentrate on Season Five. The cancellation forces the A1GP race at Brands Hatch to be the final round of the championship with three teams, A1Team Switzerland, A1 Team Ireland and A1 Team Portugal, able to claim the title. Cases of swine flu, which originated in Mexico, have been confirmed in the United States, Canada, New Zealand, Israel, Britain, Spain and Germany.
In related news, at least 10 golfers have withdrawn from a Nationwide Tour event in Mexico, and teams of Chinese and Malaysian divers have scrapped plans to compete in the United States, all due to the epidemic.

Uefa Partners with SkyPerfecTV

Japanese pay-television operator SkyPerfecTV has signed a three year deal to secure the rights for the Uefa Champions League and Europa League. Under the terms, SkyPerfecTV will broadcast extensive coverage of both competitions and the Uefa Super Cup with a mix of live, delayed and highlights programming. It will also show weekly Champions League highlights and magazine shows on free-to-air channels alongside full coverage of the final stages of both competitions. SkyPerfecTV will exploit the rights it has been awarded for both competitions on www.skyperfectv.co.jp and on mobile phones. Broadcast rights to the Champions League and Europa League are sold by the Switzerland-based Team Marketing agency on behalf of Uefa.
Soccerex London Forum 

Football business event Soccerex London Forum has confirmed Keith Harris, Alan Keen and ITV Controller of Sport Neil Sloane to speak at the event on May 13. Harris, executive chairman Seymour Pierce and the man at the center of some of the most high profile acquisitions in English football including Chelsea, Aston Villa and Manchester City, will speak on club ownership and the financial state of the British football industry. Keen will be speaking in his capacity as chair of the APFG. The parliamentary group aims to raise awareness on football policy at both professional and grass roots levels and recently released a report that received backing from FIFA President Sepp Blatter. Among its 27 recommendations included limiting clubs’ expenditure to a proportion of revenue and support for FIFA’s 6+5 proposal on limiting foreign players. Sloane, who has over 25 years of broadcasting experience having joined the BBC in 1982, will outline how he plans to further improve ITV’s football coverage in the highly competitive sports market. The fifth edition of the event takes place at Wembley Stadium and brings together senior delegates from across the football industry for one intensive day of discussion, networking and business. 

The Future of Television
The 4th SPONSORs Sports Media Summit on May 19-20 at the Commerzbank Arena in Frankfurt will showcase the latest innovations in 3D-live-broadcast and interactive TV. The Summit will explore the immediate future of TV. Leading production companies including HBS, Plazamedia and Wige will deliver insights into the sports media industry of tomorrow. The exhibition will comprise more than 10 leading sports media companies, including Impire, tv1.eu and Nobeo, and will be staged for the first time within the 4th SPONSORs Sports Media Summit. In the future, viewers will be able to access the internet and watch TV simultaneously through their television sets. Philips will make this far-fetched idea a reality starting in May. Prototypes are already on the market and will be available for testing on site at the Sports Media Summit. Content providers are working relentlessly to create flat-screen-compatible applications for their web offers and, as a result, YouTube and publishers like Axel Springer, Europe’s leading newspaper publisher, will become rivals for established broadcasters like RTL, the BBC and Co.  

What does this mean for the TV market, for media consumption and for the mechanisms of commercialization within this sector? What does it mean for the sports media industry in particular? 

2010 Formula One Entry with Budget Cap

The iSport International team that raced in the GP2 feeder series last year is considering entering a team into Formula One next season. Paul Jackson, founder, considers his team a serious contender for entry on the basis that a budget cap will be introduced for the 2010 season. Jackson sees his fresh start as an advantage since the existing teams aren't structured to operate within a £30 million budget. The International Automobile Federation (FIA), the governing body for motorsport, is currently in discussion with existing teams over a proposed optional budget cap for next year. Those accepting a cap would be granted greater technical freedom compared to the restrictions imposed on teams continuing with unlimited budgets. Jackson also said iSport were contemplating either an independent entry using their GP2 engineers or joining forces with a team already on the Formula One starting grid. FIA president Max Mosley has said three new teams will be selected from those expressing an interest to enter with a budget cap. Current contenders for entry next year include Lola, Aston Martin and Prodrive chairman David Richards, and a planned US-based team.

